(A High Impact Factor, Quarterly, Peer Reviewed, Referred & Indexed Journal)

NAVJYOT / Vol. XV / Issue -1 ISSN 2277-8063

Economic Contribution of Buddhist Tourism in India
Dr. Dnyanraja Chighalikar (Professor Dept. of Economics and Head, Dept. of Commerce)
Arts, Commerce and Science College, Gadhinglaj Dist. Kolhapur.

Introduction

Buddhist tourism in India comprises travel to sacred Buddhist sites such as Bodh
Gaya (Bihar), Sarnath (Uttar Pradesh), Kushinagar (Uttar Pradesh), Nalanda (Bihar), Rajgir
(Bihar), etc. These sites attract millions of domestic and international tourists, particularly
from Buddhist-majority countries like Japan, Sri Lanka, Thailand, South Korea, Vietnam,
and China.

significance as the birthplace of Buddhism gives it unmatched cultural heritage and
tourism potential. The contribution of Buddhist tourism to India’s economy includes foreign
exchange earnings, employment generation, infrastructure development, cultural
preservation, and local community upliftment.
Statement of the Problem
Although India possesses many Buddhist heritage sites, the economic impact and tourism
management strategies have been under-researched compared to countries like Thailand and
Japan. This paper seeks to quantify and analyze the economic contribution of Buddhist
tourism and assesses its sustainable development potential.
Hypotheses

HL[_: Buddhist tourism significantly contributes to India’s tourism revenue.
H[ |: Buddhist tourism creates substantial employment in host regions.

HL: Infrastructure development at Buddhist tourism sites accelerates local socio-
economic growth.
Research Objectives
Primary Objective

To measure the economic contribution of Buddhist tourism to India’s national and
regional economies.
Secondary Objectives

To analyze employment patterns generated by Buddhist tourism.

To evaluate the impact on local businesses and infrastructure.

To assess the role of international Buddhist tourists in foreign exchange earnings.

To recommend policy measures for sustainable Buddhist tourism growth.

Literature Review

Sr No Author(s) Year Focus Key

1 Singh & 2018 Cultural tourism potential of Buddhist sites  Buddhist
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Sharma sites are under-utilized, strong potential for global market
2 Gupta 2019 | Tourism and local employment Buddhist tourism increases
seasonal and permanent jobs
3 World Tourism | 2020 | Religious tourism impact Spiritual tourism contributes
Org. higher average spend per tourist
4 Kumar et al. 2022 | Tourism infrastructure Development has lagged compared
to global demand

Summary:Most studies identify strong inbound demand but highlight gaps in infrastructure,

service quality, and integrated destination marketing.

Research Methodology

Research Design

This research uses a mixed-methods approach:

Quantitative: Tourist arrival data, revenue figures, employment numbers.

Qualitative: Interviews with tourism officials, hoteliers, and tour operators.

Data Sources

Primary Data: Surveys from tourists, local businesses.

Secondary Data: Ministry of Tourism (Govt. of India), State Tourism Departments,
UNWTO reports, published research.

Sampling

Sample Size: 150 respondents (tourists + business owners)

Sampling Technique: Stratified random sampling among major Buddhist sites.

Period of Study

Year Range: 2018-2024

Tools Used

SPSS for statistical analysis. Descriptive and inferential statistics (ANOVA, Regression)
Data Analysis and Results

Tourist Arrivals in Major Buddhist Circuit (2018-2024)

Sr. Year | Domestic International Tourists | Total Arrivals
No. Tourists (in ’000) | (in ’000) (in °000)

1 2018 | 1,050 420 1,470

2 2019 | 1,200 480 1,680

3 2020 | 800 150 950  (COVID

impact)

4 2021 | 900 200 1,100

5 2022 | 1,300 550 1,850

6 2023 | 1,450 650 2,100

7 2024 | 1,580 730 2,310
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Observation:
Significant recovery post-COVID with steady growth.
International tourist arrivals grew by ~74% between 2020 and 2024.

Sr. No. Sector Direct Jobs Indirect Jobs
1 Hotels & Hospitality 12,450 6,800
2 Transportation 8,700 4,150
3 Tour Services 6,300 3,900
4 Local Traders & | 9,500 5,200
Crafts
Total 36,950 20,050
Revenue Generated from Buddhist Tourism (in INR Crores)
Sr. No. | Year | Revenue from | Revenue from | Total
Domestic Tourists | International Tourists | Revenue
1 2018 3,150 2,940 6,090
2 2019 3,600 3,360 6,960
3 2020 2,400 1,050 3,450
4 2021 2,700 1,400 4,100
5 2022 3,900 3,850 7,750
6 2023 4,350 4,550 8,900
7 2024 4,740 5,110 9,850

Note: Domestic tourists estimated spend: 3,000 per capita; International: 7,000 per capita.
Employment Contribution:
Estimated Jobs:

Direct: 36,950 | Indirect: 20,050
Hypothesis Testing

HL[ J: Contribution to Tourism Revenue

A regression analysis showed a high positive correlation (r = 0.89, p < 0.01) between
Buddhist tourist arrivals and total tourism revenue, supporting H[ .

H[|: Employment Generation
ANOVA results show that regions with Buddhist sites have significantly higher employment

growth (F =9.75, p < 0.05) compared to control regions. H| accepted.

HL[: Infrastructure Impact

Qualitative interviews reveal improved roads, hotels, and service quality following tourism

initiatives. Thus, H[| confirmed.
Key Findings
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Buddhist tourism contributes ~%9,850 crores annually (2024 estimate).
International tourists are high-value contributors.

Growth trend shows strong post-pandemic revival.

Employment generation is substantial and diverse.

Local economies benefit via business diversification.

Challenges Identified

Sr No. Challenge Impact

1 Poor last-mile connectivity Lower tourist reach

2 Inadequate marketing abroad | Under-exposure in Buddhist source markets
3 Skill gap in hospitality Poor service quality

4 Limited homestay options Less local earnings

Recommendations

Policy Recommendations
Investment in transport and digital infrastructure around Buddhist sites.
Skill training programs for local youth.
Joint international marketing campaigns with Buddhist countries.
Promotion of community-based tourism models.
Conclusion
Buddhist tourism in India is not only of cultural and spiritual importance but also a

significant economic driver. With focused policy action and strategic investments, its
contribution can expand further, benefiting socio-economic development at both national
and grassroots levels.
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